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design jobs were carried out in-
Throughout this period, we continued to promote our full-time, part-time, and evening course
portfolio. We created engaging paid and organic activity to help support recruitment as well as
increase brand awareness.

house for departments across
the college,. This include work
for the new Undergraduate

. . T School area in the formers halls
Video content was also filmed and used to promote a number of individual courses and

. . . R . . . of residence building and work
projects, including courses in Sport, general NCL promotion and internal college campaigns. 9

for upcoming UCAS events.
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' internal communications : S |nr;fe|fln0| promotion of the Three Peaks Relaunch of Smart Hub Lanarkshire for the
0 ' . , ' ! challenge new academic year, with a featured
! designed with campus leads ' . !
' ) ) |+ staff usage on The Clan . ) L spread in Construction Scotland
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Throughout this period, we continued promotional activity for our August 2024 courses. This Further activity was also carried out * Launch event to
included advertising on social media, Google Ads, out-of-home billboards and in throughout the campaign period, including: Silc?:é?éigg:enew
Cumbernauld's Antonine Centre. To date, our August applications are extremely strong, with School
applications up by almost 20% year-on-year. Furthermore, engaging video content was also . Lead generation
created to promote our courses, NCL in general, and the Undergraduate School launch. . Direct email ) g:}esg';gp'j:z'g held
RECRUITMENT * 12-month paid SEO strategy encourage
CAMPAIGNS | .+ PPCauditand peid strategy AGGUSt 2024 courses
We have glso F:ommenc?d a stonc.JIoIon‘e compougn to promote F>ur new degree programmes in . Organic social engagement
partnership VYH:'h UWS. This compougn will consist of a strong social presence as well as out of - Radio sponsorship . Attendance at local
home advertising in key locations across Lanarkshire and Glasgow. . Out of home media events in-ihe
community,

« Postcode Geo-targeting including schools

and SDS events.






