
BRAND & COMMS
DASHBOARD

HIGHLIGHTS & PRIORITIES

• External Brand Launch 

• Installation of Campus Signage 

• Graduation  

• NCL’s COP26 Hub

• Jamie Hepburn MSP visits NCL

• Launch of part-time courses and 

recruitment 

• Launch of full-time August 2022 

recruitment 

• WorldSkills taking place at 

Motherwell campus, 24 NCL finalists 

• Launch of The Clan weekly staff 

e-newsletter 

• Communication around 

academic department restructure 

staff consultation

BRAND

SOCIAL
MEDIA

DESIGN

RECRUITMENT
CAMPAIGNS 

COMMS

EVENTS

The external launch of NCL’s new brand was successfully executed in November 2021, with the 
official unveiling taking place this week (w/c 15th November). 

Ongoing review of the application of the new brand is underway.  
200 design jobs were carried 

out in-house, including 375 
individual materials within 
those projects.

As our November – January start courses launched, we have 
increased our advertising with campaigns commencing on 
Instagram, Facebook, Google Search and Google Display. We 
have also recently started advertising with Capital FM. 

As footfall at train stations and key shopping sites around 
Lanarkshire begins to increase again, we will look at acquiring 
key sites to complement our August 2022 campaign. 
 
Similar to 2021, our primary focus will be on a digital first 

campaign, adopting an ‘always on’ advertising strategy to ensure 
that we are at the forefront of our audiences’ minds when it comes 
to decision making time. 

• Reached over 350,000 
unique accounts

• Over 2m paid 
impressions this year  

 17,000

 • Most popular posts:  

 » Graduation content

 » COP26 content

 » New Animal Care course likes on
Facebook.

• 203k impressions 

• 1200 likes & 
retweets 

• Over 450 link clinks

We continue to focus 
on increasing our 
social following and 
engagement across 
the following key 
channels:

• 3,150 followers

• Reached over 90,000 unique 
accounts  

• 67 unique posts and 72 
stories shared

15
PRESS

RELEASES

• 54 stories in local, national, industry 
and online news

• 16,930,867 opportunities to see the 
stories

• £473,086 worth of editorial space in 
publications

SEPTEMBER 2021 - NOVEMBER 2021

• 1468 pages of content
• 107,259 visits (up 28% on 

last quarter) and 969 
unique visitors  

Communications activities also included:   
 
• Communicating updated Covid-19 mitigations 

to staff and students  

• Input into external brand launch   

• Promoting NCL Goes Digital CPD offering to staff  

• Organising and overseeing Graduation  

• Promotion of Smart Hub Lanarkshire   

• PR and internal communication of NCL’s 
involvement in WorldSkills UK  

• Communicating NCL’s COP26 events 
internally and externally  

• Organisation and PR around Jamie 
Hepburn visit 

• Graduation at the 
Royal Concert Hall  

• 2-week programme at 
NCL’s COP26 Hub  

• Smart Hub Lanarkshire 
Events  

• WorldSkills UK Finals

Activities will include:  
• Lead generation 
• Direct email  
• 12-month paid SEO strategy  
• PPC audit and paid strategy 
• Organic social engagement  
• Spotlight events  

• Proposed open days  
• Radio sponsorship  
• Out of home media (From 

Jan 2022) 
• Postcode Geo-targeting


